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About iPoint



We are iPoint
IPoint Facts & Figures

2001

Over 20 years of experience and
know-how in the areas of
compliance and sustainability

Il
13

Locations worldwide

O

iPoint

0~0
O]
XN

200+

Employees and growing

@
250

Global enterprises
among customers

8
®-®
75,000

Users from 110+ countries

40

2 1SO certifications: 9001, 27001
+ 38 awards
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We develop software for...
Compliance, Sustainability, and Risk Management

O

iPoint
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The CARE Principle



IPoint’s CARE principle O

Foundation of the iPoint Suite iPoint

therelevant  therelations theright the company
data and impact informationto tominimize
the permitted riskand use

stakeholder opportunities

8 © 2022 iPoint-systems gmbh



O

iIPoint’s CARE principle

Review: Collect & Analyze

iPoint

iPoint iPaint

o

“ag

4

P

1)

l,.

.,,;)
‘v
ey
- Collect £1e relevant data - Analyze the relations and impacts
Compliant and sustainable pi of your products - Drive business

through integrated and automated value through automated
data collection

~, Download paper v, Download paper

> Watch the video
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https://ipoint.typeform.com/to/eM0B3o30?utm_source=presentation&utm_medium=referral&utm_campaign=Collect2022
https://ipoint.typeform.com/to/Ise0WUzV?utm_source=presentation&utm_medium=referral&utm_campaign=AnalyzeWebinar2022
https://ipoint.typeform.com/to/VKTx6FDN?utm_source=presentation&utm_medium=referral&utm_campaign=AnalyzePaper2022

Today’s focus: data analysis

10

therelevant  therelations theright the company
data and impact informationto tominimize
the permitted riskand use

stakeholder opportunities

O

iPoint
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Analyze data

Why analyze data?



Why analyze data? o

Gain knowledge about iPoint

« New and existing Ensure product”s « Qualify and « Take control of
reporting safety&market approve your environmental,
obligations access suppliers social, and

« Compliance & - |dentify substances e« Leverage your economic impacts
sustainability of concern supply chain to « Effectively
regulations . Identify your facilitate sustainab reduce environmen

« Customer & Product Carbon le production talimpacts
stakeholder Footprint

requirements

Reduce risk, improve decision making,

and future-proof your business

12 © 2022 iPoint-systems gmbh



Analyze data

Challenges of data analysis



Challenges of data analysis

iPoint

© 2022 iPoint-systems gmbh



Analyze data

Possibilities of data analysis



Possibilities of data analysis o

Compliance iPoint

« Flexible compliance checks
o Checkingstatus for various regulations
o Check present, past and future compliance status

« Regularly updated restricted substance lists

« Automated compliance checks

Flexible & automated compliance checks provide precise results & minimize your

manual workload.

16 © 2022 iPoint-systems gmbh



Possibilities of data analysis o

Sustainability: Life Cycle Assessment iPoint

« Hotspotanalysisofenvironmental impacts
« Scenario analysis: plan product design in advance
« Information sharing &collaboration

« Automation

Life Cycle Assessments using iPoint”s solutions offer various benefits.

17 © 2022 iPoint-systems gmbh



Enable effective collaboration between various roles O

iPoint

WY
elani

Management

Supplier

atrick

Production Plant Manager
Manager & Management
Planning Officer

18 © 2022 iPoint-systems gmbh



Automation of Life Cycle Assessments o

Model Structure

LCA Product Models

Product specific models (1 model =1 product)

LCA Sub-Models

Assessment of separate parts (e.g., packaging or PCB)

19
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iPoint
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LCA Meta-Model

Central Multi-Product-/and Sub-Model
(1 model = n product + n sub-models)

© 2022 iPoint-systems gmbh



Automation of Life Cycle Assessments O
META-Model Advantages iPoint

. One central file/model to handle multiple sources —_— _
;k{g%o Handling (models) 4 N
° . . K= gy ' S
N . Identical modelling approach (share data,
ge./o Con5|stency assumption etc.) for all sources (models) Pt e — = S e S % Elpy i pp—
o-o  Adaption/ I_ ''''''''''''''''''' i -
l i Changes apply to all sources (models) T T TR | TR = - - -
b0 Maintenance sy - =1 - -
: m e = e (s ol [ Sl
FIexibiIity & Quick analyses of the effect of data changes on S N T ' - .
@ . any levelorinabenchmarke.g, the effect of a new ——— -~ -
Comparison PCB dataset for several mice B e B 5 | oe | B e b B D
o MUItI-IeveV.BOttom_ Results for sector, product, and company level vt ede pa | ST U e = BN
—o- up Calculation I T -
4 Additional products/categories are only delta |
> Scaling analyses (only new components need to be added/ = e i
large overlaps) —
Multiple-scenario calculations, data import and 2

reporting

Workflow Efficiency .
& Performance

@@ Automation
W,

summary of all the above-mentioned issues

20 © 2022 iPoint-systems gmbh



Automation of Life Cycle Assessments O
Life Cycle Assessment /Product Carbon Footprint (PCF) iPoint

Time savings for Product Carbon Footprint through automated software

1200

1000 —e—[Effort with

iPoint software

(o]
o
(@]

—e—FEffort without
iPoint software

Effort for PCF in days

200

0 10 20 30 40 50 60 70 80 90
Number of PCF Assessments
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Sustainability at Jabra

By Albert Brgnd



Presented by Alb

- 04.08.2022




World leading hearing, audio, video and gaming technology

- all under one roof

Medical grade
hearing technology

Professional
collaboration

Consumer gaming,
calls & media

Hearing

Instruments

ekl < Beltone
Jabra GN DANAVOX &GN

Lively

=== AUDIGY

GN Making Life Sound Better

Enterprise
headsets
& video

solutions

FALCOM GN

'Headphones; -
earbuds,and™ *

gamingigear

©steelseries  Jabracn

GN



GODD HEALTH GENDER DECENT WORK AHO
ECDHDMIC GROWTH

AND WELL-BEING EQUALITY

1 GLIMATE
ACTION

6 Sustainable

l Sustainability focus areas
development goals

GN seeks to impact

INDUSTEEY, INNOVATION 12 RESPONSIBLE
AND INFRASTRUCTLIRE CONSUMFTIDN
AHD FRODLCTION

3 ool K&

Protecting our planet by running our
company in a climate-friendly way

Truly sustainable products and
packaging to support a circular

economy

Leverage our core strength to
Improving the health and wellbeing of

millions of people around the world

. SCIENCE
BASED
- TARGETS

Resrmoncor 1,5°C W22 £

¢ 2
@R MscCl
L 4_1‘,,! ESG RATINGS

[cce| B BB [BBB[ &

Signatory since 2010

GN Making Life Sound Better



2025 Sustainability Goals

Protecting our planet

Climate neutral in company activities (scope
1+2)

Halve the carbon footprint of company air
travel

Reduce our carbon footprint in our distribution
and manufacturing

GN Making Life Sound Better

s’ Truly sustainable products
//_7= and packaging
50% sustainable material in new products

100% sustainable packaging (minimal plastic,
small size, FSC)

Use sustainable product development
requirements

Increase circularity by expanding take-back
schemes and giving more products a second
life through repair or refurb

Improving health and
wellbeing

Help 10 million+ people with hearing loss to
Hear More, Do More and Be More

Create awareness of hearing loss and break
down stigmas

New health functionalities in our products

Support unmet hearing health needs through
donations and capacity-building




kel

GOAL, SCOPE AND RESULTS

D Production > Use > Endoflife >

e Carbon footprints for all new products

_ . Raw materials i N
* ldentify hotspots for improvement of new (extraction) Recycling

product development

Manufacturing of parts
and components

* Conducting 2600 hours of online meetings for 2600
2 years, through the transmittance of (Video Assembly hours of Incineration
and) Audio between two parties, one of with meetings
is based in London, UK
Packaging
e 5 Life cycle stages
(Raw materials, Manufacturing, Shipping, Use, End of life) Landflll
Shipping

LCA software: Umberto 11.5
Emission data: Ecoinvent 3.8
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DISASSEMBLY OF PRODUCTS FOR AND
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LIFE CYCLE INVENTORY — WHAT IS INCLUDED?

LCA Phase Part name Ecoinvent data used Value

Production Aggregated PC Parts

Aggregated PC/ABS
Parts

Usephase kWh energy for 2
years use

market for
polycarbonate
market for injection
moulding

market for
acrylonitrile-
butadiene-styrene
copolymer

market for injection
moulding

market for
polycarbonate
market for
electricity, medium
voltage

0,0007

0,0007

0,0006

0,0011

0,0006

0,2978

Unit
kg

kg

kg

kg

kWh

Location
GLO G
GLO G
GLO G
GLO G
GLO G
GB VG

TeRD

VG

VG

VG

VG

VG

VG

VG

VG

VG

VG

VG

VG

TiRD

2021

2021

2021

2021

2021

2021

TeRD: Technological Representativeness of Data

TiRD: Time Representativeness of Data



Jabra GN Measuring carbon footprint through Life Cycle Assessments (LCAs)

AlLLTEE S FRE S S—— Sustainability starts with transparency. That's why we carry out LCAs on our products, to understand their impact on the environment.
So you can see the carbon footprint of your product at a glance, and we can work to make future products more sustainable. Everybody wins.

SPEAK 750

1) Plastics 1.83kgcozeq 7.84%

2) Metals 0.57kscoz-eq 4.88%

3) Electronic components 1.17kgco2-eq 11.14%

(4) Printed circuit board 1.69kg cO2-2q 16.04%

5 ' Manufacturing energy 1.07xgco2-eq 10.18%

(6) Packaging 0.41xgco2-eq 3.90%

\7J Transport 4.3 kg CO2-2q 40.86%

""“e () Usage 0.37kgcO2-eq 3.50%
9 Other (foams and EolL) 0.17kgc02-eq 1.66%

Product
carbon footprint

0.5

Resources Processing

BV verified ,
Use End of life
Main life
cycle stages
(% of total kg CO2e)
All estimates of carbon footprint are uncertain. Jabra has followed the LCA reporting rules from ISO 14067:2018. The report has been verified according to ISO 14067-3 © 2022 GN Audio A/S. All rights reserved® Jabra is a registered trademark of GN Audio A/S.

Specification with guldance for the verification and valldation of GHG statements, ISO 14065 Requirements for Valldation and Verification, & ISO 14066 Competence require-

ments for GHG validation teams and verification teams. The scope of the LCA Is 2 years of use In London (UK) reflecting the average warranty perlod and average use case. Jabra Infographic A4



Jabra GN Measuring carbon footprint through Life Cycle Assessments (LCAS)

AR S R Sustainability starts with transparency. That's why we carry out LCAs on our products, to understand their impact on the environment.
So you can see the carbon footprint of your product at a glance, and we can work to make future products more sustainable. Everybody wins.

EVOLVE2 85

1) Plastics 1.26kgc02-eq 15.01%

2) Metals 0.05kg co2-eq 0.57%

3/ Electronic components 0.27kgco2-eq 3.22%

4 Printed circuit board 3.10kg co2-2q 36.83%

5) Manufacturing energy 1.16kg co2-eq 13.82%

(6 Packaging 0.05kg co2-eq 0.55%

7) Transport 2.21kgCo2-eq 26.24%

a 2) Usage 0.07kg coz-eq 0.87%
9  Other (foams and EolL) 0.25kgco2-eq 291%

Product ﬁ

carbon footprint

)

Resources Processing

fo

Manufacturing Distribution

BV verified ﬁga @

gljllj

3 ! Use End of life
Main life \ /
cycle stages ‘
(% of total kg CO2e)
All estimates of carbon footprint are uncertain. Jabra has followed the LCA reporting rules from ISO 14067:2018. The report has been verified according to ISO 14067-3 © 2022 GN Audio A/S. All rights reserved@® Jabra is a registered trademark of GN Audio A/S.

Specification with guldance for the verification and validation of GHG statements, ISO 14065 Requirements for Valldation and Verification, & ISO 14066 Competence require-
ments for GHG valldation teams and verification teams. The scope of the LCA Is 2 years of use In London (UK) reflecting the average warranty perlod and average use case. Jabra Infographic A4



Jabra GN Measuring carbon footprint through Life Cycle Assessments (LCAs)

S Sustainability starts with transparency. That's why we carry out LCAs on our products, to understand their impact on the environment.
So you can see the carbon footprint of your product at a glance, and we can work to make future products more sustainable. Everybody wins.

Main life
cycle stages
(% of total kg CO2e) 5
Product ﬁ é}
carbon footprint 4
Resources Processing

PANACAST 50 5) Manufacturing energy 1.15kg cO2-eq 0.82% ; =

1) Plastics 6.7 6kg cO2-eq 4.83% (6 Packaging 0.54kg co2-eq 0.39%

: Manufacturing Distribution

2 Metals 27.56kg c02-eq 19.69% (7 Transport 20.64kg cO2-eq 14.74%

3) Electronic components 2.67Tkgco2-eq 1.87% (8) Usage 69.43kgco2-eq 49.59% BV verified ﬁ @

4) Printed circuit board 10.01kgco2-eq 7.15% (9) Other (foams and Eol)  1.37kgcozea 0.93% Use End of life
All estimates of carbon footprint are uncertain. Jabra has followed the LCA reporting rules from ISO 14067:2018. The report has been verified according to ISO 14067-3 © 2022 GN Audio A/S. All rights reserved® Jabra is a registered trademark of GN Audio A/S.

Specification with guldance for the verification and valldation of GHG statements, ISO 14065 Requirements for Valldation and Verification, & ISO 14066 Competence require-

ments for GHG validation teams and verification teams. The scope of the LCA Is 2 years of use In London (UK) reflecting the average warranty perlod and average use case. Jabra Infographic A4



Jabra &N Headset footprint scenarios (kg CO2-eq)

B Other (Fabric,
Foams and
9 water)

PRODUCT DECARBONIZATION

L E V E R S B Packaging
8
B Manufacturing
energy
. . M Electronic
Using recycled plastics (PCR) and components
Qp aluminium would reduce

‘ /—7 plastic+metal footprint up to g = Plastics
83%

~N

[e)}]

Transport

Changing to ocean freight would

@ reduce transport footprint by
~90% — Metals
/\/ Refurbishing a product would  printed Cret
Z reduce the full product footprint
g by ~36-57%* W Usage

w

N

(IR

|
O T
Current Green " ;;‘i;‘s . Repair kits Repair kits
headset materials Ocean freight (Battery scenario) (Battery scenario) +

Ocean freight

*Assuming it avoids the emissions of materials, electronics and manufacturing
of a separate product. Based on battery replacement scenario.



Many Jabra products are

. TCO Certified, the only
Set clear requirements independent sustainability @

for product development certification for headsets
covering the full lifecycle of

products

o O B 4 8¢ o

Sustainable o
production and Energy efficiency Repairability and Circularity and

distribution durability recyclability

Sustainable Sustainable
materials packaging

Sustainable
technology

RESPONSIBLE 1 LCLIMATE

DOECENT WORK AND INOUSTRY, NNDUATION 12
EGOMOIG GROMTH AKDIMFRASTRUGTURE CONSUMETION AGTIOH
ANDPRODUCTION

id & 0 &



Jabracy QUR SUSTAINABLE FOCUS AREAS...

Sustainable Material

Using Recycled plastics
and metals in products

Water-based/low VOC
paint and glue as new
standard

> (A oo

PVC/halogen phased out

Repairability

y Tech studies to optimize
N repairability

@ Minimize glue and hand
soldering as new standard

Replaceable battery, where
possible as new standard

Meet requirements of TCO Certification

[P

Energy Efficiency

Optimize energy efficiency in
all new products




Jabracy QUR SUSTAINABLE FOCUS AREAS...

Sustainable Packaging

@ Zero/minimal plastic in all
new packs

<> < Minimizessizein all new
Y packs

®  FSC certification as
standard for cardboard

FSC  and paper

Recycle and Reuse

Expand take-back
schemes

Assess expanding
repairability capabilities

Expand screen and
clean/refurb programmes

i X

Meet requirements of TCO Certification

Sustainable Production and Distribution

ﬁ'{}lf Roll out new sustainable operations

strategy with more local sourcing
and kitting

energy and work with suppliers on

@ Start moving own sites to renewable
environmental performance

@ Supplier data questionaires
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: TARGETS AND IMPLEMENTATION PLAN 2022-2025

relevant All NPD conducts
sustainable design communication uses
requirements and channels for (EU requirements
conduct LCAs for Gt

50% of NPD.

2022 2025

Review and renew

Create supplier and
. sustainable
LCA methodology in
for SBTI and LCA the for
(Raw materials, T1+T2, reporting.

costumer surveys, & Eol)



SUSTAINABILITY@JABRA.COM

THANK YOU!



Analyze data

Combination of compliance & sustainability analysis



Combination O

iPoint

“Benefits can be fully realized
when compliance and sustainability
are analyzed together.”

40 © 2022 iPoint-systems gmbh
Picture original



iPoint Digital Product Passport Approach

« Connectsto Digital Twin foridentification and traceability
« Material /Product Passport for social, environmental, and lifecycle data collection & analysis

« Enablingcircularand high-value applications for sustainable products and materials.

: Project Name Owner Contact
‘% Key Metrics . ~
&, Recycled Content Bx Compliance €3 Carbon Footprint B Documents
Upload Picture
R - REACH Annex XIV
Drop file here, or choose file o Product Meets Regulation CoC sDs LCIA
Requirements
89.5% @ @ @
© Maximum file size: 5MB RoHS (2011/65/EU) 1.t + Certificates of Canformity
SRR e T Product Meets Regulation CD1eq +~ Safety Data Sheet
Reguirements ~ Life Cycle Impact Assessment
& Share Story
% Scroll to Details ~ Scroll to Details ~ Scroll to Details ~ Scroll to Details

Tl i

Waste Processors Recyclers Suppliers, Manufacturers  eCommerce/Retail

O

iPoint

Product Story

Consumers

© 2022 iPoint-systems gmbh



The iPoint Suite & Product Passports

Enabling Sustainable and Circular Designs iPoint
Eg%pliance iIg(;icn;duct Sustainability E(())”Ht‘lpliance Boricn)tduct Sustainability Eg?%pliance

Document Repository
(SDS, PDS, etc.)

Carbon Footprint
& LCA Results

Material/Product
Summary

Compliance
Status

Recycled Content
& Circularity

‘D Kev Metri Project Name Dwner Contact
v REY MEeLrcs  phevs nem 622 96s53p EV Motor Company adminh(@greenmark.com

VDA-PHEV2 NCM 622 96s53p # &% Recycled Content & Compliance €9 Carbon Footprint B Documents
CoC LAB LCIA
Z (7 Z

Product meets regulation

N | v 21% 0 Battery Regulation

Pb B A75% requirements

T | v 6%
ELV v Certificates of Conformit

; : y
Ni [ v 70% ° Product meits requlation v Laboratory Test Report
visc [ - PEQUIRCINERES: v Life Cycle Impact Assessment
SCIP Submissions According to PCR BAT (GWP IPCC 2013)
] . le-to-Gr. T i
(38 Share Story (T Scroll to Details ) o All parts are completed Scopes Cendjeise:inve (@ Scroll to Details )

(& Scroll to Details )

(& Scroll to Details )

42 © 2022 iPoint-systems gmbh



Workflow LCA/Product Carbon Footprinting O

iPoint

Data Sources Product Sustainability Web Application
ERP .
LCA Results = | Engineer/
BOM Part Lists . g ——  Designer
Material Material i S
Weight Weight LCA Data M
Model umbgorwt o 6 :;TL'D.E_IE; LCA Expert
HER Dt s Repository Calculation
(Ecoinvent, s
.chemicals,... B
cmehemicals,.) .Csv, .xml PCR certified !m Individual
LCA model " Reporting /

I“ |||| | Analyses

l 8.20

Material

Supply Chain Verified

PCF/EPD

c’ wa_| Source: Logitech

43 © 2022 iPoint-systems gmbh


https://www.logitech.com/en-us/sustainability/carbon-transparency.html

IMDS - Product Sustainability Integration

Integration between Automotive IMDS Data

& LCA Product Model

Automatic transfer of IMDS MDBs,
including

« BOM Structure (Component, Semi-
Comp., Material)

« Quantity & Weight Information

« VDA Material Category for better
matching quality

AutoLCA Function

4t

Automatic mapping of IMDS materials
with LCIA datasets

facilitated by Machine Learning
Algorithm.

Collect

Data Sources

BOM

Material
Weight

H Actuator

=+ M Housing (1 EA)

= M OQuter housing (2 EA)

- -[%] x38Cri014 (Stainless Steel, Martensitic steel) (24 kg)
=+ M Inner case (1EA)

@ X38CrMo14 (Stainless Steel, Marensitic steel) (5.9 kg)
Actuator (1 EA)

HE Screw (3 EA)

[ "s XBCINI19-11 (125 g)

(= .
=]
B Electronic Component (1 EA)
E+ H Flange (5 EA)
-7 10.9 Alloy (2.5 g)
%y ABS with masterbatch (546 g)
|G- ® ABS (95 %)
© [ ", ABS Black masterbatch (5 %)
i-[7s] Passivation black Zn (0.04 g)

O

iPoint

Analyze

Product Sustainability

| ov
—
LCA Data

Name Quantity Unit

|I\ame = Quantity = =

®o TIN ALLOYED 150e-1 9

v HARNENG 568880 g

~ I CABLES & TAPES 387754 g

~  [lcable 16 mm? F3Z (IR) 151.8 kg/km 5548 ¢

® Low halogen XL PE/EPDM T3 c.. 79 g

~  [lcable 25 mm? F3Z (IR) 229.6 kg/km 168200 g

® o Low halogen XL PE/EPDM T3 ¢ 18889 g

~  [IIPVC 11X13 RLX 100 M (51.6 g/m) 5160 49

S PVC1 5160 g

~ [IPVC070°08.0 RLX 250M (16.10 g/- 1610 g

®aPVCL 1610 g

© 2022 iPoint-systems gmbh



Outlook



IPoint’s CARE principle

Review: Collect & Analyze

iPoint iPaint

o

“ag

4

P

1)

l,.

.,,;)
‘v
ey
- Collect £1e relevant data - Analyze the relations and impacts
Compliant and sustainable pi of your products - Drive business

through integrated and automated value through automated
data collection

~, Download paper v, Download paper

> Watch the video

46

O

iPoint

© 2022 iPoint-systems gmbh


https://ipoint.typeform.com/to/eM0B3o30?utm_source=presentation&utm_medium=referral&utm_campaign=Collect2022
https://ipoint.typeform.com/to/Ise0WUzV?utm_source=presentation&utm_medium=referral&utm_campaign=AnalyzeWebinar2022
https://ipoint.typeform.com/to/VKTx6FDN?utm_source=presentation&utm_medium=referral&utm_campaign=AnalyzePaper2022

Next up: Report O

iPoint

@ analyze ll report evolve

therelevant therelations theright the company
data andimpact informationto to minimize
the permitted riskanduse

stakeholder opportunities

47 © 2022 iPoint-systems gmbh



Thank you very much! O

iPoint

& ol A
) 3 {@’f,q Further Questions?
g Getin touch!

» contact@ipoint-systems.com

)

48 © 2022 iPoint-systems gmbh



iIPoint Worldwide: The iPoint Group

Germany

iPoint-systems gmbh
Reutlingen, Headquarters
Ludwig-Erhard-Str.58
72760 Reutlingen
T:+497121 14489-60
F:+497121 14489-89
info@ipoint-systems.de

Munich
Rosa-Bavarese-Str. 3
80639 Miinchen
T:+497121 14489-60
F:+497121 14489-89
info@ipoint-systems.de

ifu-Institut fur Umweltinformatik
Hamburg GmbH

Hamburg

Max-Brauer-Allee 50

22765 Hamburg

T:+49 40 480 009-0

F:+49 40 480 009-22

info@ifu.com

USA

iPointInc.

AnnArbor

255 East Liberty, Suite 287
Ann Arbor, Ml 48104
T:+1248 282-4085
F:+1248 886-9121
info@ipointinc.com

LosAngeles

25350 Magic Mountain
Parkway, Suite 300
Valencia, CA 91355
T:+1248-707-0350
info@ipointinc.com

Australia

iPoint-systems
Melbourne

Dandenong, 3175 Victoria
info@ipoint-systems.com

Ipoint-systems.com

Austria

iPoint-Austria GmbH
Vienna
lgnaz-Koeck-Str. 10
Top 4209

1210 Vienna
T:+4312720370-10
F:+4312720370-11
info@ipoint-austria.at

France & Benelux

iPoint-systems gmbh

Paris

T:+33 788919 985
france@ipoint-systems.com

Nordics & Baltics

iPoint-systems AB
Stockholm

Bookwise & Co
Tegelbacken4a
SE-11152 Stockholm
T:+46 8559 26 843
info@ipoint-systems.se

UK

iPoint Ltd.

Manchester

Unit 10135

PO Box 4336

Manchester, M61 0BW
T:+44 161 265 0060

F:+44 161 265 0060
info@ipoint-systems.com

China

iPoint Software and Information Technology
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